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Americans’ dietary patterns contribute to the obesity epidemic, with negative health,
economic, and social impacts for individuals and society. The IRI Consumer Network
and IRI MedProfiler surveys are unique datasets that allow researchers to link
household food purchases to self-reported height, weight, and BMI to study this
relationship. Self-reported height and weight can be misreported in survey data, so the
MedProfiler data were compared to self-reported and measured height and weight in
the National Health and Nutrition Examination Survey (NHANES) to estimate the
amount of measurement error in the IRI data. Using an adjusted measure of BMI that
corrects for measurement error due to misreporting, this report compares household
food expenditures among normal weight, overweight, and obese households.
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